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BY DEBBIE KWIATOSKI

Sometimes, we chuckle today about

how people living on one side of the

Hudson hate to cross the river to shop or

do business on the other side, but for

decades the mile or so stretch between the

east bank of the river and the west really

was a barrier to trade, as well as travel. In

the earliest settlement times, folks who

wanted to cross basically relied upon

friendly Native

Americans to

ferry them

across in canoes,

in exchange for

whatever they

had to trade.

Later, as

E u r o p e a n s

began to settle

permanently on

the river’s

banks, it was not

uncommon for

the traveler to

hoist a big white

flag on a pole

and waive it

from the shore-

line, hoping to

attract the atten-

tion of someone

with a canoe or

rowboat willing

to take them

across for a

small fee.

Squire Anthony Yelverton, who is

arguably the first individual to actually

settle in the area of today’s Highland (his

wooden house still stands near where the

Town of Lloyd’s wastewater treatment

facility is today), ultimately saw the bene-

fit of creating some sort of scheduled

transport service across the river and rana

tidy business for years, ferrying folks

back and forth. But, as the population

grew, trade increased, and tehneed arose

to ferry, not just people, but horses and

wagons and goods of all sorts, the need to

an actual flatboat to handle the loads

became evident – and supply always does

tend to eventually meet demand.

Ultimately, of course, bridges were con-

structed at regular intervals, eliminating

the need for the boast – although, today,

there has bee a resurgent interest in recre-

ating the experience, from a tourism per-

spective.

Th earliest records we have of any ferry

service in the Poughkeepsie-Highland

area date from the late 1700s. Yelverton, it

seems, commandeered an old, abandoned

skiff to transport his earthly goods from

Poughkeepsie to the Twaaskill Creek area

of what was then known as New Paltz

Landing (Highland) in 1754. Legend

holds that he then used the skiff’s wood to

construct the framework of his house –

the settlement’s first wooden framed

structure.  Now, the road that once ran

from New Paltz proper to the Highland

riverbank happened to pass Yelverton’s

house and end nearby. He saw his oppor-

tunity, as the number of people traveling

to and from New Paltz began to increase

over the next few years.

By 1777 or so, old texts refer to the area

as “Esquire Yelverton’s Landing and

Ferry.”  The also note that the ferry in

question was a wide flat boat, rowed by

Black slaves.  In 1786, Valentine Baker of

Poughkeepsie purchased the ferry and the

landing site and Yelverton’s Landing

became known as Baker’s Landing. This

was all pretty good business, as Baker

also happened to own an inn on the

Poughkeepsie side. Yelverton died in

1792.
Baker apparently continued the ferry as

a rowed flat boat powered by slave labor,

but in 1791, another famous

Highland/New Paltz name – Noah Elting

– purchased some land nearby. His plan –

as advertised in the local New Paltz paper

– was to string a fixed cable across the

river and build a new kind of ferry serv-

ice. The advantage of a cable ferry (aside

from the obvious loss of slave power) was

that a fixed cable allows a ferry to actual-

ly land more or less where you want it tp

land on the side. The cable keeps it from

drifting one way of the other, as it is now

pulled across by means of pullies. His

ferry was of a kind called a periauger. It

was a wide and flat sort of barge, with

high sides, two masts and even a cabin for

passengers to get out of the weather, if

they chose, during the crossing. At low

tide, you can still see the west shore pil-

ings where his

landing dock once

stood, near where

the old Rail Depot

was. Until 1798,

the ferry ran on no

particular sched-

ule, but on as “as

need” basis. In

1798, he planted as

ad in the

P o u g h k e e p s i e

Journal announc-

ing regular service.

He ran the ferry

himself until his

death in 1813,

whereupon his

son, Henry D.

Elting, took up the

family business.

By 1819, he had

gathered new

investors and

secured a charter

from the New York

State Legislature to start a new and

improved ferry business: the

Poughkeepsie New Paltz Ferry Company.

(Highland did not become its own incor-

porated town until 1835. At that time, it

was still part of the Town of New Paltz).

The new company issued 500 stock shares

in the venture for $20 a share. The new

ferry employed another new technology:

the team ferry. Team ferries employed

horses on a treadmill to push a big rear

paddle and drive the ferry across the

water, eliminated the need for manpower

or wind (the old periauger has a sail-pow-

ered assist). This meant that the ferries

actually had more horsepower (literally)

and could now carry heavier loads –

including a whole loaded wagon, with his

team of horses. Earlier, wagons had to be

unloaded on one side and reloaded onto

new vehicles on the other – and horse

were lashed onto the back of the boat and

forced to swim across. The first horse-

powered ferry to begin service was the

Intercourse. 

Next week – The Great Age of  Ferries

on the Hudson

As we move through this quadricentennial year of celebrating Henry Hudson’s exploration of the Hudson River, Samuel de

Champlain’s exploration of Lake Champlain and the bicentennial of Robert Fulton’s successful steamboat run on the Hudson,

we thought it might be fun to take a look at the economic history behind these events.  The series is a synopsis of a forthcoming

book I’m working on on the subject.

Part Twenty

Crossing over the Hudson

How ferry service between Poughkeepsie and Highland helped develop both communities
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The Community Foundation has awarded
nearly 200 local students more than
$250,000 in scholarships and awards for the
coming school year. The money comes from

endowment funds held at the Community
Foundation and through partnerships with
organizations like the Dutchess County
Regional Chamber of Commerce, Greater
Southern Dutchess Chamber of Commerce,

Dutchess Community Foundation awards

scholarships for 2009
and the Poughkeepsie and Wappingers
school districts. 

One such scholarship is the Joseph H. and
Mildred C. McManus Scholarship, which

was established through the wishes of Joseph
and Mildred McManus to help students
throughout Dutchess County. This scholar-
ship is not necessarily intended for those

Recipients of the 2009 Joseph H. and Mildred C. McManus Scholarship. Each will receive $1,500
for four years.  (Pictured left to right) Tracy Moore, Poughkeepsie High School; Peter Keenan,
John Jay High School; Rebecca Skidmore, College of St. Rose; Chevon Hunter, Poughkeepsie
High School; Marisa Caruso, Roy C. Ketcham High School and Nevill Smythe, Vice President
Programs at the Community Foundation.                                                                 Photo provided

BY CHRIS MILLER

As the economy continues to be the number
one issue on everyone’s mind, U.S. Senator
Kirsten Gillibrand, D-N.Y., unveiled her plan
July 7 to help New York’s small and mid-sized
businesses create jobs, especially those within
the hard hit manufacturing sector. 

Referring to manufacturing as the “back-
bone of our economy,” the democratic law-
maker said the industry has powered New York
through the 20th Century and for generations
manufacturing has defined hard work, integri-
ty, and quality throughout the state.

Citing the loss of more than 160,000 manu-
facturing jobs in the state since 2001 – includ-
ing over 6,000 in the Hudson Valley from 2001
– 2008.

“I am very concerned about the unemploy-
ment rates. We need to do much more to turn
around this economy and create jobs,” said
Gillibrand. “We need to make sure that we are
focused on how we can increase manufactur-
ing in New York.”

U.S. unemployment increased to 9.5 percent
in June after employers eliminated 467,000
jobs, which is the highest in 26 years. 

“We’ve lost more than our fair share of man-
ufacturing jobs and nearly a quarter of our
manufacturing sector,” Gillibrand said, refer-
ring that 30 percent of all jobs lost since
December 2007 were in manufacturing. 

52 of New York’s 62 counties, she stated,
show a significant loss of manufacturing jobs
since 2001, while the remaining ten counties
only showed short-term, unsustainable gains. 

The Senator laid out three ideas that she
believes will begin the process of rebuilding
the manufacturing sector and to help the state’s
manufacturers.

According to Gillibrand, having access to
affordable healthcare for small businesses and
for those that are self-employed is one of the
highest priorities. She co-sponsored and intro-
duced a bill to the Senate floor last week called
the Small Business Health Options Program
(SHOP) Act. The new legislation would allow
small businesses to buy into an insurance pool
with other businesses to reduce costs. The
SHOP Act would also offer a tax credit of
$1,000 for each insured employee and $2,000
per family for businesses with less than fifty
employees.

For self-employed workers, the tax credit is
$1,800 for individuals and $3,600 for families. 

The SHOP ACT is currently under review by
the health and finance committees, and
Gillibrand hopes the bill could be part of

Senator Gillibrand’s economic proposal

seeks aid for manufacturers

Gillibrand works to save manufacturing jobs
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BY DYLAN SKRILOFF

The trend of “coworking” is finding a
home in Beacon with Beahive
(www.beahivebeacon.com) – an open
workspace for those who don’t work in a
traditional office
p l a c e .
Coworking, says
B e a h i v e ’ s
founder Scott
Tillitt, potential-
ly offers a more
beneficial alter-
native than
working from
home, at a coffee
house or renting
a small office. It
offers a quiet
e n v i r o n m e n t
with people of a
like mind in the
same room as
you.

Beahive cur-
rently has 19
members and is
recruiting for
more. Rates run
from a day pass
for $20 to a per-
manent desk with
24/7 access for $200 a month. Tillitt
describes the clientele as “the creative
class,” including solopreneurs, microbusi-
nesses, consultants, artists, graphic
designers and freelance writers. In the
internet age these kinds of workers often

will set up shop in cafes and coffee hous-
es with internet connections or be home
alone.

“We’re building a community of mem-
bers from diverse backgrounds with a

range of creative and technical talents and
a desire to improve our professional lives,
our personal lives and our community of
Beacon and the surrounding Hudson
Valley,” said Tillitt, who is also founder of
Antidote Collective, a socially conscious
communications practice. “More impor-

tantly, we’ll foment some ideas to help in
creating a lively, living, local community
by collaborating on community-based
projects,” Tillitt adds. “Like an incubator
with a social mission.”

Beahive will
also hold person-
al and profes-
sional develop-
ment workshops
and social and
cultural events.
The first such
event was the
“Hive Launch”
party on June 20,
featuring music
by singer-song-
writer Larry
Sansone and
guest DJs, wine
provided by
Zette and food
provided by
local farms.
Beahive occu-
pies the renovat-
ed 1907 Bell
Telephone build-
ing at 291 Main
Street in Beacon.

Tillitt calls it “the most gorgeous space on
Main Street.” He said when he saw the
building he was initially concerned about
rent prices but decided it was so great an
opportunity he “had to make it work.” 

Tillitt noted that the coworking idea
evolved out of the San Francisco tech

A new way to work

Several BEAHIVE members at work, including founder Scott Tillitt (foreground).
Photo: Rob Penner

community and can be traced to a man
now working at Google. There are “high
dozens” of such offices around the world
now, he said. Tillitt himself moved from
Brooklyn to Beacon three years ago. In
addition to creating a community and
earning money, he is doing coworking for
himself. “I was tired of working from
home. A few months ago decided I didn’t
want to do that anymore. This could be an
entry to a more community oriented
space. Building a community of people
who want to improve their professional
lives and the Beacon community.”

Tillitt said he’d like to create a bartering
network through Beahive as well as pro-
mote the services of those who become
members. He said that he hopes Beahive
becomes more than a workspace, evolving
into a cooperative network. 

CEO confidence improves

in second quarter
The Conference Board Measure of CEO

Confidence, which had increased in the
first quarter of 2009, surged in the second
quarter. The Measure improved to 55, up
from 30 last quarter (a reading of more
than 50 points reflects more positive than
negative responses). The survey includes
about 100 business leaders in a wide range
of industries. 

“CEOs are considerably more opti-
mistic than last time about the short-term
outlook, however, their assessment of cur-
rent conditions, while also improved, sug-
gests the economy remains weak,” says
Lynn Franco, Director of The Conference
Board Consumer Research Center.
“Among those expecting an increase in
profits over the next year, the majority see
cost reductions as the primary driver.” 

CEOs’ assessment of current economic
conditions was considerably less pes-
simistic. Now, 32 percent claim conditions
have improved compared to six months
ago, up from zero percent last quarter. In
assessing their own industries, business
leaders were also much less negative.
Now, 24 percent claim conditions are bet-
ter, up from just one percent in the first
quarter. 

Looking ahead six months, CEOs are
much more optimistic. Nearly 55 percent
of business leaders expect economic con-
ditions to improve in the next six months,
up from approximately 17 percent last
quarter. Expectations for their own indus-
tries were also more optimistic, with 45
percent of CEOs anticipating an improve-
ment in the months ahead, up from 26 per-
cent last quarter. 

On the issue of profit expectations over
the next 12 months, 46 percent of execu-
tives anticipate increases. Executives
engaged in the durable goods industry are
the most optimistic, with 77 percent
expecting profits to increase. Executives
in the non-durable goods industry are sec-
ond, with 64 percent anticipating a rise in
profits.

Among chief executive officers who
expect profits to increase, 56 percent
believe cost reductions will drive profits
up, while 33 percent cite market/demand
growth as the main source of improve-
ment. Only 7 percent cite new technology
as a driver of growth and the remaining 4
percent cite price increases. 

Survey results were fielded from mid-
May to mid-June. 

Source:
CEO Confidence 2nd Quarter 2009 
The Conference Board


